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100 Essential Market Research Acronyms -

v
Analysis of variance Lol Length of Interview / Letter of Intent
Asia-Pacific LTV Lifetime Value
Average Revenve Per User MANOVA mMuHivariate Analysis of Variance
Business 1o Business MaxDiff Maximum Difference Scaling
Business fo Consumer MROG Mavket Research Online Community
Custromer Acquisition Cost MRX Market Research
Classification and Regression Trees N ‘Population Size
Gomputer-Assisted Telephone Inteyview n Sample Size
Gomputer-Assisted Wweb Interviewing NA Novth America
Choice Based Cohjoint NDA Non-Disclosure Agreement
Galifornia Consumer Privacy Act NLP Natural Language Processing
Chief executive Officer NPS Net Promoter Scove
customer effort Scove oL¥6 online Tocus &roup
Confirmatony Factor Analysis 000 out of office
Chief Financial officer PeL Profit and. Loss
Chi-squared Automatic Interaction Detection POA Principal Component Analysis
Confidence Inteyual PR Public Relations
Chief Information officer PSPP Program for Statistical Program Processing
Central Limit Theorem QA Quality Assurance
Chief Marketing officer Q0 Quality Contyol
CGonsumey Price Index QDA Quality Data Analysis
Qustomer Relationship Management QRrE Questionnaire -
customer Satisfaction RE&D Research and Development \’ N
call +o Action R+ Request for Information bl
Click-Through Rate R¥P Request for Proposal
Customer Experience R¥Q Request for Quotation ——
Discrete Ghoice Experiment ROI Return on Investment i &3
Discrete Choice Modeling ROW Rest of world
Diversity, Equity and. Inclusion SD Standard Deviation
Demogyaphics Sem Structural equation modeling
gurope, Middle gast, and Africa sSeo Search €ngine optimization
end of Day SLA Sevvice Level Agreement
end of month sSmMB Small and medium-sized Businesses
end of Year SMR Social Media Research
estimated Time of Arvival sow Statement of work
employee Experience SPSS Statistical Package for the Social Sciences
Face-to-Face SRS Simple Random Sampling
Frequently Asked Questions Sugging Selling Under the Guise of Research
Focus 6roup swoT Strengths, Weaknesses, opportunities, Threats
For Your Information TAM Total Addressable market
General Data Protection Regulation Tco Total Cost of ownership
Geogyaphy TORT Total Unduplicated Reach and Frequency
tierarchical Bayes Ll User Interface
ttousehold Income OS?P Unhigque Selling Proposition
ttead of tousehold OX User EXperience
In-Depth Interview Voo Voice of Customer
In-frome Vsability Test w¥t Wwork ¥rom Home
Incidence Rate wIP Work in Progress
vey Performance Indicator wom word of Mouth
Latin America YTD Year o Date
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